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Note: The data in this document is sourced from Ping An's 2024 Annual Report.
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! Who We Are

Global Insurance Brand

#15t in Asset Size

Global Insurance Brand

#1in Brand Value

World-leading

Provider of
Integrated Finance

Ping An Insurance (Group) Company of China, Ltd. was established in
1988 in Shekou, Shenzhen, as the first joint-stock insurance company in
China. With the support of various levels of government and regulatory
authorities, and a broad customer base, Ping An has grown into a
globally leading "integrated finance + health and senior care” services
group. It is ranked as the world's top insurance group in terms of brand
value and a world-leading provider of integrated finance. The company
provides high-quality services to nearly 242 million retail customers and
more than 4 million corporate customers. Ping An is listed on the Main
Board of the Stock Exchange of Hong Kong (HKEx:2318) and the
Shanghai Stock Exchange (SSE:601318).




| A Mixed-Ownership Enterprise, Dually Listed in Shanghai and Hong

Kong Top 10 Shareholders
owrership entersrise. duslly oted on the: Shanohal Stock I R R R
ownership enterprise, dually listed on the Shanghai Stock e Nature Shareholding? | Share Type
Exchange (A shares) and the Stock Exchange of Hong Kong (H Hong Kong Securities Clearing Company Overseas 676 L <hores
shares). Its equity structure is relatively dispersed, with no Nominees Limited' legal person '

controlling shareholder or actual controlling party.
State-owned

Shenzhen Investment Holdings Co., Ltd. 5.29 A shares

legal person

H shares
40 900/ Hong Kong Securities Clearing Company Limited Others 3.84 A shares
. (o]
China Securities Finance Corporation Limited Others 3.01 A shares
Total Share
Capital
- Long-term Service Plan of Ping An Insurance
18.21 billion (Group) Company of China, Ltd.2 Others 270 A+H shares
shares
State-owned
Central Huijin Asset Management Ltd.
) 9 [Eolperan 2.58 A shares
A shares 5
verseas

5910% Business Fortune Holdings Limited legal person 2,52 H shares

: i State-owned
o 9 Shum Yip Group Limited 1.42 A shares

(o)
Substantial Shareholders Holding Over 5% legal person

Industrial and Commercial Bank of China - SSE 50 Exchange Securities 1M A shares
Cp Group Ltd. Representlng 5'30% of total share Capltal Traded Open-End Index Securities Investment Fund investment fund

' : A shares
Shenzhen Investment Representing 5.29% of total share capital Dacheng Zhongzheng Financial Asset Management Others

Holdings Co., Ltd

Dacheng Fund - Agricultural Bank of China - 117

Note: (1) As of December 31, 2024, Hong Kong Securities Clearing Company Nominees Limited (shareholding 36.76%) is the nominal holder of shares held by non-registered shareholders of the company’s H shares, while
Hong Kong Securities Clearing Company Limited (holding 3.84%) represents the collective holdings of non-registered shareholders under the Shanghai-Hong Kong Stock Connect program. The relevant shares are attributed
to the respective investors. (2) Participants in the company's long-term service plan include employees of the company and its subsidiaries. Over the years, more than 150,000 individuals have participated, with funding
sourced from employees’ payable compensation.



| Steady Growth Over the Past Two Decades

Total Assets Dividends Over The Years

CAGR: 2024 CAGR: 2024 CAGR: 2024
o RMB12.96 trillion o RMB46.17 billion o RMBS85.7 billion
21.5% 13.8% 21.0%
200420072010 2013 2015 2017 2018 20192020 2021202220232024 20020080020102011201220120142012201620172018201202R022022022024 2002002010201320142015201620172018201202@022022022024
Operating Profit Attributable to o .
Total Revenue? Sr?arehl)lgers Olf the FLalrJent e — Technology Patent Applications (Cumulative)
CAGR: 2024 CAGR: 2024 CAGR: 2024
o RMB1.14 trillion RMB121.86 billion o 55,080 applications
15.6% 7.5% 51.3%
200420072010 2013 20152017 2018 201920202021202220232024 ¢ 2016 2017 2018 2019 2020 2021 2022 2023 2024 2017 2018 2019 2020 2021 2022 2023 2024

Note: (1) Historical dividends are calculated starting from 2007; the calculation of operating profit attributable to shareholders of the parent company begins in 2016; the count of technology patent
applications is tracked starting from 2017.

(2) Total revenue is based on rné'tional Financial Reporting Standards (IFRS). Under Chinese Accounting Standards, the Group's operating revenue was RMB1,028.9 billion, representing a year-on-year
growth of 12.6%.6
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| A Day in Ping An

Revenue

Average daily revenue exceeds RMB 3.12 billion
Total revenue in 2024 exceeds RMB 1.14 trillion

Research Team

Over 3,000 scientists
More than 21,000 tech developers

Customer Base

242 million customers

Tin every 6 people in China is a Ping An customer &
J

Over 635,000 employees and agents

1in every 2,200 people in China is a
Ping An employee or agent

~N
Operating Profit 95511 Hotline
Average daily operating profit attributable to shareholders On average, nearly 1.83 million service calls
of the parent company more than RMB334 million are handled daily P
= @
Total accumulated operating profit in 2024 was == A total of 670 million service calls were handled //
RMB121.862 billion n—-—) in 2024 \ &7/
N\

Insurance Payouts
Approximately RMB700 million in insurance claims

Total insurance claims for the year 2024 amount to

are paid out daily ‘
J

nearly RMB256.9 billion

Insurance Claims

On average, over 1,774 claims are paid per minute

More than 935 million claims were paid in total
in 2024

AS SN

Tax Contribution

Over the past 10 years, total taxes paid exceeded RMB1,003.6 billion
In 2024, taxes paid nationwide amounted to RMB85.7 billion, with an average daily tax payment of RMB234 million




| Growing from Small to Large, Achieving New Milestones Every 10 Years

Sales-driven

A Establlshlng systems and Decade
mechanisms
A Exploring modern insurance

st

Service-driven

A Focusing on insurance operations

A Exploring integrated finance
model

2nd

Decade

Technology-driven 3rd

A Strengthening integrated Decade 4th Demand-driven
finance Advancing “integrated

A Exploring “finance + Decade finance + healthcare and
technology” senior care”




| Ping An’s

? 2022

Key Milestones
Promoted new
value
2018 management
° 20-]6 Lufax IPO culture
e 2013 Commenced Upgraded brand
Entered “Rural identity
° -
2009 | compierea | Topso | Communites
integration of
? 2007 Started to Ping An Bank g‘l’rf)“rl‘e 06 frc’gram 5ce’rt
® 2005 explore and Shenzhen LY Eon s SNy
. 2003 S “finance + Development /
? 1992 ? 1996 Market cap in Shanghai, SISO ) SR .
Ping An Group | surpassed as the world's 36t
Ping An Trust | established RMBIOO billion | |argest insurer Anniversary
established ' IPO
Ping An Total asset Promoted value
Health surpassed L
proposition of
Insurance RMB 10 “ )
) . ° - worry-free, time-
Ping An Adopted name established trillion saving
founded, “Ping An” and money-saving”
first joint-stock Commenced services to achieve
insurance Retail exploration of | pusiness and value
company in customers Chinese growth
China surpassed version of
200 million “managed
care model”
Market cap OneConnect
Ping An listed surpassed IPO
in Hong Kong Became RMBI1 ® 2024
Centralized 5 BrandZ trillion 2021
) operational ecame #1 insurance
taunchedife Ping An platform Sl S brand in the
¢ 2019
license Commenced introduced established Entered the Bank P ® 2017
securities Goldman Sachs Ping An Asset | Fortune
business and Morgan Commenced Management Global 500
s 1986 Stanley as Total assets g B blished e 2014
strategic surpassed . ®
i 1991 investors RMB100 billion| PUsiNess 201
¢ 2008
® 1994 2006

¢ 2002 o

2004



| Honors and Awards

KANTAR BRANDZ

MSCI &5

CMG

L Ui b

B0

Kantar BrandZ

Ranked 1st in the insurance industry globally on the
BrandZ "Most Valuable Chinese Brands" list for 10
consecutive years

FORTUNE

MSCI ESG Ratings
MSCI ESG rating upgraded to AA

Forbes
Ranked first in the multi-line insurance and brokerage
industry in the Asia-Pacific region for 3 consecutive years
China ESG Listed Company Pioneer 100 list
& SSARRUBRIN

#1in China’s financial industry for 2 consecutive years

The Hong Kong Institute of Directors
Directors Of The Year Award 2024 for Ping An’ s Board
of Directors

=

A

Fortune
#53 on the Fortune Global 500 list, and
#9 in global financial services companies

Forbes
#29 in the Global 2000 list

Ministry of Civil Affairs of the PRC
The 12th China Charity Award

China Association for Public Companies
2024 Best Practice of the Board of
Directors of Listed Companies
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| Business Overview

Ping An Group’'s subsidiary companies primarily include integrated financial services
represented by insurance, banking, and asset management, as well as healthcare services
represented by Ping An Health and PKU Healthcare Industry Group. These businesses cover a
range of fields, including finance, healthcare, and senior care. Ping An is one of the few
enterprises in China capable of providing a comprehensive range of financial, health care, and
senior care products and services.

PEESZ PINGAN

w4 - A

Integrated Finance Health and Senior Care
I Banki Asset Health and
LG lldlale, Management Senior Care
Ping An Life Ping An Bank Ping An Securities Ping An Health*
Ping An P&C Ping An Trust PKU Healthcare
Ping An Annuity Ping An Financial Industry Group
Ping An Leasing
Health insurance Ping An Asset
Manhagement . : .
Technological Innovation _ e - | {88 B~ ounen |

Lufax* OneConnect* Ping An Health Ping An Technology ......

&

Note *Associatef Ping An Financial Technology




| Business Overview

€ Insurance

Ping An Life China's second largest life insurance company

By premium income, Ping An Life Insurance is the second-largest life insurance
company in China. Over the past 31 years, Ping An Life Insurance has adhered to
a customer-centric approach, continuously enriching its insurance product
offerings to provide customers with more comprehensive coverage. At the same
time, leveraging the Group’s health and senior care ecosystem, it has deepened
its "insurance + services” system to deliver heartfelt services to its customers. In

2024, Ping An Life Insurance 5.23 million claims, averaging 14,000 claims per day.

The total annual payout reached RMB41.94 billion, with an average daily payout
exceeding RMB10 million.

S W 2l {68l China's second largest P&C company

Ping An P&C Insurance has 44 branches and over 3,000 service outlets
nationwide, making it the second-largest property and casualty insurance
company in China by original premium income. To date, Ping An P&C has
developed over 1,000 main insurance products, covering auto insurance, liability
insurance, health insurance, accident insurance, and more. In 2024, Ping An P&C
recorded total claim payouts exceeding RMB190 billion, providing comprehensive
insurance protection services to over 100 million individual and group customers.

Ping An Jin Guan Jia

The Ping An Jin Guan Jia app,
positioned as a professional insurance
service manager, is a comprehensive
mobile financial life service platform. By
the end of 2024, the number of
registered users exceeded 290 million,
with more than 60 million customers
served throughout the year.

Ping An Auto Owner

The Ping An Auto Owner app, the largest
car service app in China, has garnered
nearly 236 million registered users, with
peak monthly active users exceeding 41
million. It has been recognized as the "Top
Brand in China’'s Auto Insurance” by the
Ministry of Industry and Information
Technology (MIIT) for 14 consecutive
years and has received the industry’s
highest rating for consumer rights
protection.



| Business Overview

€ Insurance
| Ping An Good Benefits

i i China's first professional pension compan Ping An Haofuli, as an industry-leading
Ping An Annwty P P pany B2B2C platform, integrates pension

annuities, insurance protection, and

Ping An Annuity Insurance, founded in 2004 in Shanghai, is the first professional health  management to  provide
annuity insurance company in China. With the goal of becoming a "leading professional, thoughtful, and efficient
pension finance service institution in China,” it supports the nation’s strategy to one-stop  services for  corporate
actively address aging population challenges. As of the end of 2024, the company employees and their families. As of the

end of 2024, the platform has served
over 150,000 enterprises, contributing
to the high-quality development of
employee benefit management and
pension finance.

managed RMB855.793 billion in enterprise annuity trust and investment assets.

Ping An Health Insurance One of China’s first health insurance companies

Ping An Health Insurance, founded in 2005, ranked as the second-largest
professional health insurance company in China by premium scale as of the end of
2024. Focusing on users’ medical and health protection needs, the company is
dedicated to building a diversified insurance product system and innovative
service capabilities centred on health management and medical treatment
services.

| Ping An eHealth Insurance

Ping An Health Insurance launched Ping
An eHealth Insurance in 2016, the first
high-coverage medical insurance product
in China, pioneering the industry. With its
advantages of low premiums, high
coverage, and comprehensive protection,
Ping An eHealth Insurance has gained
widespread recognition from both the
market and the industry. It has become a
benchmark product in China's health
insurance sector.



| Business Overview

i Banking

Ping An Bank 1st publicly listed nationwide joint-stock commercial bank

Ping An Bank (O00001.SZ) adheres to its strategic vision of becoming "China’s
most outstanding and a globally leading smart retail bank” under the strategy of
“strong retail banking, selective corporate banking, and specialized interbank
business”, continuously upgrading its operational strategies across retail,
corporate, and interbank businesses to achieve high-quality financial development.

© Asset Management

Ping An Securities User base among the top in the securities industry

Ping An Securities focuses on integrated financial services, professional quality,
and technology empowerment as its strategic core. Adhering to the service
standards of "efficiency, warmth, value, and consistency”, it has fully upgraded its
service system and accelerated the creation of a closed-loop service ecosystem,
striving to become a "securities platform service provider with warmth”. As of the
end of 2024, Ping An Securities had over 24.73 million individual clients, ranking
among the top in the industry. Its app’s monthly active users consistently ranked
among the top three in the securities sector. In 2024, its asset-backed securities
and bond issuance volumes ranked second and sixth in the industry, respectively.

| Ping An Pocket Bank App

Ping An provides users with personalized,
online, and seamlessly connected
comprehensive financial solutions, fully
integrating financial services with various
life scenarios,. As of the end of 2024, the
Ping An Pocket Bank App had 174 million
registered users, a 4.8% increase year-on-
year (YoY).

H
Ping An 30 Wealth
Management Service System

Ping An Securities provides differentiated
wealth management solutions. It also offers
comprehensive corporate solutions for
entrepreneurs, addressing development
needs such as corporate financing and
investment, market value management,
equity structure optimization, and working
capital management. As of the end of
2024, the core assets under management
for investors reached RMB920 billion.

] Loans for Emerging Industries

Ping An Bank has achieved solid loan
growth in areas such as inclusive finance,
manufacturing, agriculture-related
industries, and green finance. In 2024, new
loans issued to the three emerging
industries of new manufacturing, new
energy, and new lifestyles amounted to
RMB215.99 billion, growth of 41.9% YoY.




| Business Overview

© Asset Management

One of China’'s most financially robust trust companies

Ping An Trust

Ping An Trust is a light-asset trust company, focusing on service trusts and other
core advantage businesses with low capital consumption. It aims to drive the
scale effect of family trusts and insurance trusts while actively expanding other
service trust businesses in line with the new industry regulations. As of the end of
2024, Ping An Trust managed entrusted assets totaling RMB992.96 billion, with a
net capital scale of RMB19.21 billion.

LW NG EREE RSB Iel Firmly positioned among the industry@ top tier

Ping An Financial Leasing has a nationwide network and a comprehensive
strength that ranks among the industry’s top tier. Committed to serving the real
economy, advancing industry development, and driving industrial upgrades, the
company leverages its unique "financing + leasing” advantages. It has established
four distinctive pillars: industrial leasing, digital leasing, ecosystem leasing, and
platform leasing.

. A leading large-scale integrated
ORIl R EREITUINIE  ssct management company

Ping An Asset Management is responsible for managing the company's domestic
investment operations, including the company’s insurance funds. It also offers
comprehensive third-party asset management services, providing diversified, one-
stop investment management solutions to domestic and international clients. As
of the end of 2024, Ping An Asset Management's entrusted assets under
management reached RMB5.8 trillion.

B Hong Cheng Shijia

Covering family trusts, other personal
wealth management trusts, family service
trusts, insurance trusts, and charitable
trusts, the company helps clients achieve
goals such as risk isolation, asset
management, legacy planning, and
philanthropy. Its business scale exceeds
RMB220 billion, with more than 45,000
clients.

B Full-spectrum Asset Investment

The portfolio spans equities, bonds, funds,
money markets, multi-asset strategies, and
debt and equity investments across capital
and non-capital markets. With robust
cross-market asset allocation capabilities
and expertise, the scale and product
offerings of its  third-party asset
management business leads the industry.

Financial Leasing Services

The business spans engineering and
construction, manufacturing, infrastructure,
urban development and operations, new,
used and commercial vehicles, small and
micro leasing, strategic channels,
structured financing, and Ping An
factoring. To date, it has deployed over
RMB 1 trillion to support the real economy.




| Business Overview

@® Health and Senior Care

MWD M CEIG China's leading healthcare and senior care service platform

Ping An Health, established in 2014, is the flagship of our healthcare and elderly
care ecosystem. Anchored by two core service hubs—family doctors and elderly
care managers—Ping An Health acts as a payer to integrate providers,
seamlessly combining differentiated healthcare and elderly care services with
financial solutions. Its“health + senior care” service platform covers medical
services, health management, pharmaceuticals, and more. In the 12-month period
ending in December 2024, Ping An Health had over 31 million paid strategic
business users, served more than 2,000 enterprises, and built a team of
approximately 50,000 internal and external doctors. It has achieved 100%
partnership coverage with the top 100 hospitals and all Tier-3 hospitals
nationwide.

PIURN - o Yet:]0-0 Health, medical, wellness, and digital services

PKU Healthcare leverages Ping An strengths in integrated finance and medical
technology. It operates with Peking University International Hospital as its
flagship, in coordination with six general and specialized hospitals, 12 health
management centers, and 13 specialized rehabilitation institutions. Its
comprehensive healthcare service network spans the full lifecycle of users’
medical, health, rehabilitation, and data needs. As of the end of 2024, the group
had 6,000 hospital beds and employed over 10,000 staff.

i Ping An Family Doctor

Our flagship medical and health service
brand leverages advanced Al medical
technology and a professional team of
doctors to provide users with proactive
health management, digital chronic
disease management, comprehensive
disease management, and medical claim
management, In 2024, Ping An Family
Doctor saw average annual usage
frequency of 5 times per person.

B PKU Healthcare

Internet Hospital

The platform integrates technologies such
as Al and big data, offering users a one-
stop "medical + pharmacy + insurance”
solution. Patients can access services from
home, including online consultations,
appointment scheduling, report
interpretation, follow-up prescriptions, and
online hospital admission procedures.

Ping An Zhen Living

Our premium senior care brand integrates
high-quality living environments, new
retirement lifestyle experiences, concierge
services, comprehensive medical
resources, and care services aligned with
international standards. Projects have
been launched in five cities, with senior
care communities in  Shanghai and
Shenzhen scheduled to open in 2025.






| Advancing the "Integrated Finance + Health and
Senior Care” Strategy

N

A world-leading
integrated finance,
health and senior care
services group

M Cegy

L

E": Health and

™ |Integrated
senior care

= finance

One customer Act for payers

Multiple accounts Integrate providers
Multiple products Provide the most cost-
. effective health and senior
One-stop services care services

:-::_‘:- Technology Enablement

Enhance services, improve efficiency, cut costs, and prevent risks

Ping An will firmly implement the business policy of “focusing on core businesses, boosting revenue and cutting
costs, advancing reform and innovation, and preventing risks" and further advance the technology-enabled
"integrated finance + health and senior care” dual-driver strategy. Upholding the service philosophy and brand
promise of "Expertise makes life easier,” Ping An will maintain its core competitive edge through differentiated
services. Ping An provides customers with professional services covering financial advisory, family doctor and
senior care concierge services, delivering a “worry-free, timesaving, and money-saving” customer experience.
Ping An is committed to creating sustainable value for customers, employees, shareholders and society.




| Building a Unique and Sustainable Competitive Advantage

Phase Il
} Integrated Finance + Health and
Senior Care” Dual-Driver Strategy

Phase Il
High-Quality Growth of the
Financial Industry
Phase |
Sustainable Cost Advantages

. Customer
Integrated Finance I m'n‘ acquisition cost ‘
Aw
B Customer value f Income structure f
000 | /4

Health and Senior Care I §@§ Operational cost ‘

+ Synergies a
f Capital efficiency f

Q between health

care and insurance
Technology ﬂ Risk cost ‘
Enablement



| Ping An’s Service Model

Unified Front-End

Access

@
D

Retail
customers

1
Corporate
clients

Product Lines Centralized
in Middle Office

One Customer,
Multiple Products

Centralized Back Office

Mobile

Internet

Agents

Branches

Finance 5‘
Customer Service Retail
.......................................... customers

T A
""""""""""""""""""""""""" \ 4
HR
.......................................... i

.......................................... Corporate
...... clients



| High-Quality Development of the Integrated Finance Model

Ping An is building a financial services brand providing one-stop, comprehensive financial solutions with a people-centered and customer needs-
oriented approach. Ping An is building a technology-enabled financial supermarket service framework featuring “one customer, multiple accounts,
multiple products, and one-stop services.” By giving customers a “worry-free, time-saving, and money-saving” service experience, we increase
customer loyalty and achieve robust growth in the number of retail customers, contracts per customer and profit per customer.

N
Number of retail customers (in millions) High-value customers!’
232 242 High o
] Value 40 million +6%
Dec. 31, 2023 Dec. 31, 2024 customers growth
J J
Number of contracts per customer Growth customers?
2.95 2.92 High
] Growth 120 million +3%
Dec. 31, 2023 Dec. 31, 2024 customers growth
Profit per customer (in RMB) Customer retention rate
468 447 Uil
Retention
L 9% +2pps
2023 2024 ) )

Note: (1) Value customers refer to those with investable assets greater than RMB 500,000. (2) Growth customers refer to customers aged 30-45.




| Health And Senior Care: Offering Best Value for Money
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. Retail Customers, Family Doctors, Su?oeerrvvlics?on Medical Services,
Corporate Clients Senior Care Concierges Senior Care Services

Five Major Healthcare

Databases
(Diseases, Prescriptions, Medical Products,
Medical Resources and Personal Health)

Al-Powered Healthcare
Consultation and Diagnosis
Models

Leading Medical
Technology
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| Family Doctor: Connecting Online and Offline Medical and Health Services

Major

Family Doctor

A Health Concierge

Positioning A General Practitioner

Service
Highlights

A Medical and Health Service
Navigator

A Full-course management for
health, sub-health, chronic
diseases, and critical illnesses

A Al-empowered end-to-end
services

A Comprehensive customer
health profiles

e ™
B o
) Py
Online In-store
=
(5 =
In-home In-company

\_

J

Expanding Top-Tier

Medical Resource Coverage

Proprietary

Collaboration

RMB5.51 Billion
PKU Healthcare
Group’s 2024 Revenue

10

Children’s
Rehabilitation
Centers

36,000+

Partner Hospitals

50,000

In-House and
Contracted
External Doctors

235,000

Partner
Pharmacies

7

PKU Healthcare
General/Specialty
Hospitals

18

Health
Management
Centers

100% Coverage
1,700 3A Hospitals

104,000+
Health
Management
Institutions

1,300+
Medical Institutions
Around the World
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| Senior Care Concierges: Building China’s Leading Senior Care Brand

China’s Senior

Care Pattern

Positioning

Progress

Business
Value

Home-Based Senior Care

90%

Building the #1 brand in home-based
senior care

Presence in 75 cities; 160,000+
customers eligible for services

ANearly 63% of 242 million retail
customers entitled to service
benefits in the health and
senior care ecosystem

ANearly 79% of Ping An Life’s
newly-enrolled customers used
health management services

A Covering nearly 67,000
corporate clients, serving over
29 million corporate employees

Community Care
7%

Extending home-based senior care
services: occasional recuperation,
intermittent care

150+ contracted suppliers
collaborating with industry, academia,
and research to jointly build an
industry standard ecosystem

Contracts per
Customer

—————

Customers
ENTITLED to health
and senior care
ecosystem services

Customers not
entitled to health and
senior care
ecosystem services

Senior Care Institutions

3%

Filling the gap in high-quality health
and wellness community services

High-quality health and
wellness communities
launched in 5 cities

AUM per Customer

RMB59,90

Customers
ENTITLED to health
and senior care
ecosystem services

Customers not
entitled to health and
senior care
ecosystem services
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| Continuing to Invest in R&D to Build Leading Technological Capabilities

Investment in
Technology

Basic
Research

Generative Al
Technology
Development

R&D Investment

A Hundreds of billions of RMB per year
A Over 21,000 research personnel

A Over 55,080 patent applications by end of 2024
A Over 30 championships in domestic and
overseas Al competitions

9 Databases

3 financial, 5 health care, 1 company database

5 Laboratories

Micro-Expression, Computer Vision, Speech & NLP, Data
Analytics, and Silicon Valley labs

3 Tech Companies

Ping An Technology, Ping An Health, OneConnect

Self-developed Al large models

empowers ecosystem applications

Service
Upgrade

Raise
Efficiency

Cost
Reduction

Risk
Prevention

A 5,000 + diseases
A Data-driven precise diagnoses

93% life insurance policies underwritten
within seconds

80% customer service volume
handled by Al

RMB11.94 billion in Ping An P&C's claims
savings via smart fraud detection



Corporate
Culture




Expertise

The most professional
financial advisers,
family doctors, and
senior care concierges

QOutlook

Promoting family well-being
and national rejuvenation

Ir
¢

Culture

Building a strong team culture,
risk culture, corporate culture,
and management culture

Strategy

Adhering to a technology-
enabled "integrated finance +
health and senior care”
strategy

Vision
Striving to become a world-
leading provider of integrated
financial, health, and senior care
services, creating maximum value
for customers, employees,
shareholders, and society

Brand Promise

Expertise makes life easier



N cxceriise 8 —

Value proposition Worry-free,
Time-saving, and Money-

|

For customers For shareholders

Four Core
Missions &
Responsibilities

=

The most The most The most

professional professional professional ‘Q; EHHE
financial family senior care -
advisers doctors concierges For employees For society

Auto, home and insurance purchases, investments, savings, Value maximization is the sole criterion
credit cards, health, medical care and senior care for evaluating all work




